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Suzanne has more than 15 years of IT experience as a Project Manager and Developer working for on major 
marketing websites and projects. Suzanne has the ability to lead, inspire and manage edgy, interactive web 
teams and align stakeholders as we develop Internet marketing solutions using state-of-the art digital media. 
Suzanne has a strong background working through the entire SDLC and has developed proposals, managed 
work streams, managed budges, builds relationships and created value for her company and clients. A creative 
problem solver with strong verbal communication skills Suzanne works extensively with stakeholders and clients 
to develop key marketing strategies and technical documents. Suzanne has a strong reputation for delivering 
successful web projects are on time and meet specific customer requirements.   

tecHnIcal sKIlls

Photoshop, Dreamweaver, XHTML, CSS, Flash, Javascript, AJAX, .php, MySQL, CMS, SEO, Google Analytics, Information 
Architecture, Acrobat, Indesign, Illustrator, Social Networking, Microsoft Office & Project, Filemaker Pro

educatIon and certIfIcatIons

Villanova University, •	 Master Certificate in Applied Project Management July 2009
Project Management Professional •	 PMP, April 2009
College for Creative Studies, Detroit MI, Digital Arts: •	 Web Certificate 2008
Wayne State University, Detroit MI, •	 Bachelor of Science, magna cum laude, Geology and Science
College for Creative Studies,•	  Fine Art-Painting, Industrial Design, Photography 1986-1989
Italian, EU Level B2, Linguadue; Milano. Scuola Leonardo da Vinci; Siena and Roma; 2006•	
TEFL Diploma, certified Business English, Grammar specialty, i-toi; UK and USA; 2006•	
Weekly Webinars keeping up with Internet strategies, metrics and trends: Adobe, AMA, AIGA, Aquent, extensis, PMI-SIG•	

 

professIonal experIence

Digital Media Project Manager, Campbell-Ewald Advertising, Warren MI November 2008-January 2009
Online Media for Chevrolet Account. Managed multiple Rich Media Banner initiatives targeting conquest, awareness, 
retention and segment market share. Responsible for all phases of Project Management Process for In-Market and Lifestyle 
rich-media banner initiatives including Home Page Take Over, Call To Actions and Model Year Refresh. 

Led teams of 25 or more associates to the successful completion of 7-10 projects simultaneously utilizing PMI •	
methodology, Waterfall process, MS Project and proprietary MS Excel macros.
Managed vendors in development of rich media banners. Assuring adherence to rich media partner visual & •	
publisher specs including Yahoo, AOL, KBB, PointRoll, DoubleClick, DART. 
Monitoring integrity of  static image .jpg, .gif, and Flash code of .fla, .flv and .swf files•	
Managed project scope, monitored risks and oversaw quality assurance of metrics for click-thru paths.•	
Point-of-contact and coordination for creative/development staff, multiple vendors and partners.•	
Developed SOW, oversaw work start meetings, kept status reports of all phases of implementation including, •	
planning, creative, construction and trafficking.
Technical environment of projects were Flash, ActionScript, AJAX, SQL, .asp, HTML.•	
Team development incorporated Lessons Learned in relation to executing extremely tight schedules on time-to-market, •	
encouraged team attention to scope, speed and developing quality assurance.

Projects included: 
Impala Enhanced Landing Page rich media banners. 
Chevy fuel banner re-size project to reduce special-sizing costs. 
Silverado rich-media banners value messaging campaigns. 
KBB and Yahoo customized construction of banners for spotlights. 
Construction of fuel widget coordinating programmers, creative, legal, quality assurance, and vendors. 

Interactive Web & Marketing – Project Director, Dalton Art & Design May, 1995-present
Client-facing and creative manager in web development and marketing specialist for high-end hospitality clientele 
implementing Web 2.0 trends, social media, e-mail campaigns, photography and manage ad-initiatives.
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Continually had multiple projects she took on where she often had to hire on other technical resources due to size and •	
complexity, which led to her managing teams of 10 or more vendors and associates to the successful completion of 3-6 
projects at a time for small to medium-size enterprise businesses.

Utilizing Iterative Development/Design Techniques, Agile, PMI methodology, MS Excel, Omnigaffle, and Indesign PM •	
templates.

Handled all phases of the project for small to medium sized clients which consisted of: initial requirements gathering, •	
technical specs., architecture, development, testing and deployment of the final product for her client. 

Developed iterative projects using XHTML, AJAX Spry Elements, Flash, ActionScript, Photoshop, and Bézier Curves creative •	
tools, back-end server development using .php and MySQL. 

•	
Partial Project List: 	

Tapawingo – Mobile 4-star and Gourmet Top-Table restaurant. •	
Created brand strategy and marketing, handled all customer interactions and relationso	
Developed first website in 1995 and evolved to its current Flash XHTML server-side Web 2.0 site.o	
Proposed and developed e-mail marketing campaigns of cooking classes which increased class enrollment 45% over o	
one season and 30% yearly. Initiated numerous e-mail marketing campaigns that increased specialty dinner events 
attendance from 35 to 100% within three days time.
Developed ERP that targeted specific marketing points for the restaurant’s 3,000+ upscale clientele.o	
Initiated and developed Excel spreadsheets and macros to maximize work schedules and payroll programs; o	
eliminating two part-time positions.
Produced, directed and shot food and location photography that appeared in national and regional magazines. o	

Bellaire Bed & Breakfast •	
Arrington’s Best Murder Mysteries Inns and 12th Best B&B in N. Americao	
Created brand strategy and marketing, handled all customer interactions and relationso	
Developed website and rich media banners which increased occupancy by 65% in the first year of website o	
development and another 85% after instituting e-mail campaigns and strategically placed web presence. 
Directed and shot location photography and developed graphics and marketing program which generated rave o	
reviews, feature articles in national publications and awarded one of the top over-all B&B’s in the country.

Char-Em School District, Charlevoix MI •	
Managed client relations, directed and produced video presentation and production of print material for the CHILD o	
project, Communities Helping In a child’s Learning and Development, an after school program designed to help rural 
communities with little or no childcare in their area. The video and print material were a part of the process that 
enabled the school to continue receiving valuable and essential funding from The Frey Foundation.

Meadow Brook Medical Care Facility•	
Developed the brand strategy and marketing plan, responsible for creative, production, photography, all print o	
collateral, and client relations. 
Create print ad and brochures tied to the identity I had already established for my client, advertising their PT dept. for o	
outside clients with photography specific to their facility. 
Result: Increased outside clientele, adding revenue to the entire facility. Moral booster for both the residents featured in o	
the brochure and the physical therapy work staff. 

Italian Horizons•	
Developed brand strategy, and information architecture of website. Developed and produced all print materials.o	

Village of Ellsworth•	
Developed Internet presence, wrote and administer website. Responsible for all photography of community and o	
surrounding area for tourist, business and residential market presence.

Weathervane Terrace•	
Assignment photography to capture this Charlevoix architectural landmark for marketing purposes. o	

The House on The Hill Bed & Breakfast•	
Increased profitability through development of website and e-mail marketing campaignso	
Directed, shot and maintained extensive photography portfolio for marketing opportunities resulting in e-mail o	
campaigns and news articles that increased occupancy during low season by 35%. 
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Master Gardener Program, MSU Extension Service		  January 1996-December 1999
Program Coordinator

Initiated and operated the MSU Extension Master Gardener program in Antrim County that also served three surrounding •	
counties. Organized and monitored classes, generated publicity and all publications.

Completion rate of students was 85% compared with state average of 35% due to organizational skills and mentoring. •	
Accomplished by setting  goals and key performance indicator for all students, maximizing team effectiveness by 
mentoring, coaching, and well as indentifying and encouraging development in their skill-set.

Dalton & Foles Design, Detroit MI 				    January 1985-May 1995
Project Director/Business Manager
Industrial & Urban Design Firm. Coordinated marketing, graphics, photography and development projects including: 
product, exhibit, interior design, transportation and urban design. Directed and produced multi-image and video 
productions for support materials. Developed visual concepts and mock-ups for client-related materials.
Managed teams of  2 to 10 designers/developers ranging in experience from interns to seasoned professionals on •	

medium-scale to multi-million projects.
Dealt with culture (Japanese) communication issues affecting project scope and increase risk.•	
Defined project benchmarks, along with managing project scope creep and all risks in time sensitive projects.•	
Set goals and key performance indicator for team members, mentoring and coaching junior designers.•	

Partial Project List:
ALPS Automotive Inc.•	

Project management of design study of the American Headquarters in Auburn Hills exterior presence and interior o	
space planning of the Campus/Research Park.
Handled all client relations and coordinated design staff to facilitated establishment of initial presence in Detroit o	
automotive market of this first-tier supplier including coordinated construction of trade exhibit for Society of 
Automotive Engineers conventions, which increased their standing and selling ability to a major presence in the 
industry within one year.

College of Creative Studies, Industrial Design Dept.•	
Photography director and location coordinator, produced images used in winning national & international o	
competitions including Business Week/IDSA gold and silver awards and in publications Automobile, Automotive 
Industries, (USA) Car Styling, (Japan) Auto & Design, (Italy).

Santa Clara County Transit Authority, CA •	
Coordinated and team member that developed the presentation for the strategic planning of San Jose Transit o	
System, which obtained federal funding.

WolffWire & Steel•	
Project manager for team inventing an innovative product line of a desktop organization system using existing o	
factory technology to keep company viable. Succeeded in product development to insure company economic 
viable.

Fisher Guide-GM•	
Team member that developed concepts for integrating new headlight technology into GM cars. Directed and o	
produced accompanying multi-image presentation.

State of Michigan •	
Project managed research and documentation for historic designation surveys including the first urban o	
neighborhood award of St. Florian Neighborhood District of Hamtramck.

B.F. Goodrich•	
Directed and produced multi-image productions for support materials. Handled client relations and all interactions o	
with stakeholders from scope through deliverables. 

Pete & Mickey’s American Cafè•	
Project managed team that developed the concept, interior and market branding. o	
Created and produced art & assets using PhotoShop and Illustrator. Responsible for all deliverables.o	
Objective/Purpose: Design an identity that would attractive an upscale clientele to a fun vacation area cafe using o	
primary colors and shapes. The theme was then used throughout the cafe’s interior and in the graphic design and 
collateral creating the brand. Result: The Cafe became the hot spot for the summer vacation crowd.
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City of Mountain View, CA •	
Team member that developed the master plan for the downtown redevelopment. Responsible for field survey, o	
developing presentation materials.

DuPont Automotive, Troy MI •	
Responsible for all client relations and production of confidential information dissemination plan culminating in full o	
color newsletter series. 

Children’s Creative Concepts Corporation •	
 Project manager of Industrial Design development team for child safety seat. Managed prototype development and o	
client relations. 	

Product Guild Incorporated •	
Project Director of Industrial Design development team for an innovative new windsurfer product. Developed market o	
branding, prototyping, photography direction and client relations. 

City of Hamtramck, MI – Joseph Campau Redevelopment Project•	
Project Manager of urban design master plan project. o	
Handled client relations with stakeholders: engineering firm, the city and public. The end result which increased o	
pedestrian traffic and local business profits.

EDA Electronic Design Automotive•	
Project Manager of design team for Human Machine Interface of dynamometric control booth. Handled all client o	
relations, work flow and deliverables.

International Business Experience	
Languages: 

English, native language•	
Italian, advance level of speaking, writing, comprehension & translation•	

Citizenship: USA and Ireland (EU)
International House, Milan Italy				    March 2007- May 2007

Tutored Italian business executives from banking and insurance industries in Business English.•	
Conducted classes for European executives on American business concepts and practices.•	

TEACHING & LECTURING EXPERIENCE
Master Gardener certification courses, State of Michigan: lecturer & teacher•	
Lecturer at College for Creative Studies: Fine Art & Industrial Design•	
Private tutoring: Art, design & weaving•	
Developed & taught seminars: photography, jewelry-making•	
Actor, professional and community theatre groups•	

Web Design/Development & Management
Tapawingo, Village of Ellsworth, Dalton Art & Design, The House on the Hill,
Bellaire Bed & Breakfast, Moon Keeper Bed & Breakfast

Additional Information

Past Co-Chairperson, Industrial Designers Society of America, Detroit Chapter•	
Ranked in top 2% of fiber artists by GSA “Art in Architecture Program”, Washington DC. •	
Tennis, dog training, acting, cross-country skiing, and bicycling.•	
Advanced Master Gardener•	
Community service: Banks Twp. Fire Advisory Board, School Tech Advisory Board Certified Dog Therapy volunteer work•	

Memberships

Project Management Institute  •  Information Architecture Institute
A.I.G.A. American Institute of Graphic Arts
Motor City Connect  •  ConnecTech  •  DetroitNet.Org  •  ACM SIGGRAPH-SEMFX
National Museum of Women in the Arts, charter member  •  Surface Design Association, member
Founders Society, Detroit Institute of Arts, member


